EXECUTIVE SUMMARY 


MANFRED PREISENBERGER 
TELEPHONE +61 451 008 430 EMAIL preisenb@bigpond.net.au 


Palazzo Versace Gold Coast, 
CEO & Opening General Manager 7 years 
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SILBERBAUER 
EXECUTIVE SUMMARY 


Manfred Preisenberger, as 

a Director of Silberbauer 
Hospitality Pty Ltd has over 35 
years professional experience in 
the international hotel industry 
and held senior executive 
positions with major hotel 

and resort corporations in 13 
different countries spread over 4 
continents. 


He was developing and initiating the concept, branding 
and positioning of major hotel and resort green field 
projects here and overseas and was responsible for 
the set up, turn-key fit out, opening and operation of 9 
upmarket and luxurious hotels and resorts. 


Among others he opened the world’s first Palazzo 
Versace on the Gold Coast as the CEO of the Owner’s 
Management Company and as its Opening General 
Manager. 


Manfred offers to individual hotel and resort owners and 
developers exceptional design in collaboration with a 
world renowned Architectural firm, operational concepts, 
branding, theming and positioning, pre-opening 
management inclusive development and operational 
feasibility studies, P&L Budgets, Pre-Opening Budgets, 
FF&E and HOE Budgets, set up of operation and turnkey 
fit-out with related services. 


PROFESSIONAL PROFILE 


1 year Hotel Management School in Germany 


3 years Hotel and Restaurant Technical Vocational 
Trade School in Germany with 3 years Apprenticeship as 
Chef - Passed with distinction. 


UNIVERSITY TRAINING 
University of Michigan [Business Communication] 
University of Hawaii, T.1.M. [Marketing] 


Bond University Gold Coast [Marketing/Strategic 
Planning] 


MARKETING & SYSTEMS 
Holiday Corporation - Holiday Inn — Interconti [USA] 
Ramada Renaissance - International [USA] 


Park Inn International - Worldwide Hotel Group [USA] 


HOTEL MANAGEMENT 


25 years International Hotel Management experience 
on property and corporate levels in 12 countries spread over 
4 continents. 


15 years Hotel F & B management and Banqueting 
management inclusive 2 ¥2 years National Group F & B 
management for 24 hotels with over 7000 rooms and 90 F 
& B outlets. 


9 1/2 years General Manager (GM), Resident Manager 
(RM) and Director of Operations, CEO and Company 
Director of international hotel chains. 


6 international hotel openings, 1 total refurbishment and 
1 ground-up hotel reconstruction in - Hong Kong, Korea, 
Malaysia, Australia, S. Africa, New Zealand 
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HOTEL OPENINGS & MANAGEMENT 


600 rooms Harbour View Holiday Inn Hong Kong, 
Resident Manager (RM) 4 years 


520 rooms Ramada Renaissance Seoul, 
Resident Manager (RM) 1 year 


420 rooms Maharani Hotel Durban, 
Cost Controller and Restaurant Manager, 2 year 


404 rooms Mayfair Crest Hotel Brisbane, 
General Manager, 2 years 


430 rooms Stamford Plaza, Adelaide Australia, 
Area General Manager, 2 years 


230 rooms Grand Stamford Australia, 
Area General Manager 


403 rooms Legends Hotel, Surfers Paradise Australia, 
General Manager & CEO of Sunland Hotel and Resorts Ltd, 
7 years 


225 rooms Palazzo Versace, Surfers Paradise, 
General Manager & CEO of Sunland Hotel and Resorts Ltd, 
as above 7 years 


220 rooms Millennium Hotel, Queenstown, New Zealand, 
Opening General Manager, 2 years 


200 rooms City Lodge Johannesburg, 
Opening Resident Manager, 1 year 


162 rooms Savoy Park Plaza Melbourne, 
Opening General Manager, 4 years 


150 rooms Malacca Village Resort Malaysia, 
Group Director Operations Park Plaza & Park Inn, 
4 years as above 


3 Holiday Inn Southern Africa, 
National Group Food & Beverage Manager, 4 years 
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HOTEL DEVELOPMENT 
& MANAGEMENT 


210 rooms Park Inn/ Park Plaza Penang Malaysia. 
Group Director Operations 


352 rooms Park Suite Pearl of Penang Malaysia, 
Group Director Operations Malaysia 


3000 members Club Century Resort, Kuala Lumpur. 
Group Director Operations Malaysia 


TURN-KEY FIT-OUT 
Pro-Hotel — partner with global operating Hotel FF& 
Consultancy and Cost Management Company in 


Brisbane. 


CURRENT POSITION 
Owner 

Silberbauer Hospitality Pty Ltd and 
Silberbauer Hospitality (Cambodia) Ltd 


MOST RECENT POSITIONS 
CEO - Sunland Hotel and Resorts Ltd Gold Coast 


Opening General Manager of 403 rooms Legends Hotel, 
Gold Coast in Australia. Opening August 26, 1997 and 


Opening General Manager of Palazzo Versace opening 
2000 (7 years) 


Property Manager - Northbridge Communities, Phnom 
Penh (1 1/2 year) Royal Group 


CEO - Hotel and Resort Division of Royal Construction 
Group Cambodia Ltd ( Royal Group, 1 year) 
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Q1 Gold Coast, CEO Sunland Hotels & Resorts Ltd 7 years 

Maharani Hotel Durban, Cost Controller and Restaurant Manager 2 years 
Harbour View Holiday Inn Hong Kong, Resident Manager 4 years 
Mayfair Crest Brisbane, General Manager 2 years 


REFERENCES 
Okhna Kith Meng, Owner of Royal Group, Cambodia 


Mr Ray Yager, CEO Northbridge Communities, Royal Group 
PH. 855 12 919 671 


Sabha Abedian MD Sunland Group 
John Leaver, Chairman Sunland Group, Sydney 


Mr Lui Chi Woo, Owner of Galaxy Entertainment and 
Starworld Casino and Hotels, Macau, RPC 


Mr Charles So, Vice President Galaxy Entertainment and 
Starworld Casino and Hotels, Macau, RPC 
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THE AUSANA CONCEPT 


Exceptional service, exceptional design, exceptional art in exceptional locations. 


Ausana is the first uniquely Australian Hotel and Resort Management Concept for ultra - luxurious 5 star 
operations for All-Suite Resorts and Spas, Serviced Residences, and Resort Hotels. 


Ausana Hotels and Resorts was established in 2007 by eminent hotelier Mr Manfred Preisenberger and his 
family company in collaboration with Architect, Mr Barry Lee Design Director of the international architectural 
practice DBI Design. 


The founders had long identified the need for 5 star properties capable of responding to the increasing 
expectations of, and growing demand for, an authentic Australian experience from both international and 
domestic travellers. Ausana seeks to provide a unique and intimate experience of each individual rejoins 
people, natural attractions and rich culture. 


AUSANA’S POINT OF DIFFERENCE 


The signature characteristics of Ausana are a distinct blend of world-class hotel operation and service with 
in a unique regionally, climatically and culturally appropriate architectural idiom. 


Each branded property will be designed from scratch, or for existing properties reconstructed, to closely 
integrate with the site and the “spirit” of the location, be it Reef, Surf, Desert or Vineyard. 


The guest experience is informed and enriched by an overlay of western and indigenous art that are location 
specific further developing the sense of integration with the landscape and its community. All works are 
curated and catalogued to ensure provenience and protect the value of the brand. All art work will be 
available as reproductions, and will be supported by spa products, Manchester, flat ware etc merchandised 
and marketed, known as Euriginal ™ Art, reinforcing the brand image and positioning. 


A key point of difference Ausana offers is a highly personalized package of exploratory excursions by yacht, 
plane, rainforest trekking or bush tracking as a ‘once in a life time experience’ of the stunning surrounding 
natural attractions, their rich cultural environment and places of historical importance or heritage. As a 
consequence Ausana properties are only located in areas of exceptional natural beauty, wilderness or 
cultural importance. 


A signature design feature of its gastronomic program are outdoor cooking facilities reflecting Australian’s 
unique culinary traditions built around the open fireplace. A sophisticated and stylized fire hearth is the 
scene for a large Australian Seafood BBQ, fired with various types of indigenous woods and seasoned with 
Australian native spice products that creates a unique experience and is the ‘centre of gravity’ for social 
events. 
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AUSANA’S SERVICE PHILOSOPHY 


Ausana is a concept with nothing less than total customer satisfaction in all aspects of our services and 
products. It is our ambition to provide at all times on all levels ultra-personalized service through our people, 
supported by leading edge reservation and on-line booking systems, together with the latest features in 
Interactive In-Room Entertainment Systems and hotel IT. 


AUSANA’S BUILDING PHILOSOPHY 


The locations are carefully selected often near unique places of interest and natural beauty, where locals 
and governments alike are welcoming of Ausana and its guests. 


Ausana integrates specially commissioned, site specific, Contemporary European/western Art with 
Contemporary Aboriginal Art into the architecture interior design and fittings of its resorts. 


Its theme, décor and ambience reflect local architectural idioms, natural features and incorporate the works 
of local artists and craftsmen. 


Ausana is therefore the only uniquely Australian brand that presents an environmental and cultural feature 
as part of its 5 star hotel concept. 


Ausana offers individual hotel and resort owners’ exceptional design, branding, management and related 
services. Ausana’s expertise is applicable here in Australia and overseas. 


Ausana offers licenses to the rights to market and sell Euriginal ™ Art and designs on merchandising 
material and hotel and restaurant ware. 


28 Toula Crt. Advancetown QLD 4211 — ph 61.7.55 33 22 90 fx 55 33 25 56 
ABN 65 572 961 361 ~ ACN 111 592 020 Real Estate Agent Licence: REP 2604766 Queensland Government 
preisenb@bigpond.net.au 


AUSTRALIANA Hotels and Resorts is a registered Business and Trading Name. 
AUSANA ™ is a registered Trademark and the upper tier brand of AUSTRALIANA Hotels and Resorts 
EURIGINAL™ ART is a registered Trademark 


